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CREATIVITY & INNOVATION CONVERGE

AT SXSW LONDON

SXSW London will host four interrelated festival blocks:
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Music

A vibrant line-up of gigs and
performances showcasing
Europe’s best artists creating
the soundtrack to the festival

SXSW LONDON 2025

Tech & Innovation

An inspiration set of dynamic
forums, creative workshops
and panel discussions

Screen

A curated festival celebrating the
best of screen and incorporating
gaming, immersive technologies
(XR/AR/VR) and thought-
provoking film premiers

Artistic
Experience

A convergence of creativity,
from street art and
performance, through to
immersive experiences.



A CAMPUS
OF CREATIVITY

Mon 2nd - Sat 7th June 2025
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£76M “ Nielsen

~ Direct Economic Impact

EMPOWERING .
COMMUNITIES ST




COME AND SEE
AN AUDIENCE




H Decision makers will be Female : Male
Busi n_ess present from marketing and A unique balance for
to business advertising, filmand TV, a tech event
music, technology and finance.




AUDIENCE

RESETTING THE BALANCE

FORLIVEEVENTS

Size of businesses who attend

A compelling range of scale and maturity

o,
1 8 /O of participating organisations identify as a startup

Play a significant
role in many
decisions

24%

Ultimate
decision maker

27%

Decision
making power
of attendees

Influential delegates
who can make
business happen

Not in a decision
making role

o Have a hand in

8 /O some decisions

18%

For my specific
department

23°/° *Data representative of SXSW Austin 2023.



AUDIENCE

WHERE
20,000
DECISION
MAKERS
COLLIDE

Top 20 participating industries

A spectrum of industries and sectors unlike any other event
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Computer Financial Health / Computer
Advertising Film&TV Music Press / Media Technology Education Services Wellness Non-profit Services

Event Consumer Digital Web / Internet Food &
Services Design Government Goods Entertainment

Accelerator /
Incubator Real Estate
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Services Beverages

Rationale for attending SXSW

Attendees who are actively seeking new opportunities and ready to engage
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Connect with Launch/ ‘
Discover New Existing Promote a New Promote an Seek
Business Career Clients / Product or Artist or Employment / Seek Hire Talented Invest in New
Opportunities Development Partners Service Film Contract work Investors People Companies
72% 58% 49% 18% 12% 1% 1% 7% 6%






