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Content: Sustainable corporate governance aims to achieve alignment of interests in the long 

term between the various stakeholders of an organization, including shareholders, employees, 

customers, suppliers, society, and the environment (European Commission, 2020). There has 

been a recent surge of interests in rethinking capitalism and corporate governance (George, 

Haas, McGahan, Schillebeeckx, & Tracey, 2021; Klein, Mahoney, McGahan, & Pitelis, 

2019; Mayer, 2021; Roundtable, 2019). Against this backdrop, this PDW will focus on how 

management research can further theorize and contextualize sustainable corporate 

governance. Four speakers will present and espouse new directions of research that can 

contribute to this project: 

1. Professor Stoelhorst: The stakeholder corporation as a new foundation for corporate 

governance research. 

2. Professor Pitelis: Cooperative firms: when and how they contribute to sustainable 

corporate governance. 

3. Professor Doh: The contingency role of national and institutional systems in 

determining the corporate objective. 

4. Professor Wernicke: The impact of the CEO and the need to consider their role within 

the institutional environment. 

 

Format: After a brief welcome and introduction, each speaker will give a 10-minute 

presentation. The speakers then get an opportunity to respond to, or reflect on, each other’s 

presentations, which will be followed by a Q&A with the audience.   

 

Introduction 5 minutes 

4 presentations by each speaker 40 minutes 

Reflections by speakers 10 minutes 

Q&A with audience 20 minutes 

 

Target audience: junior and senior scholars interested in pushing the boundaries of 

(corporate) governance research.  
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